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Profile

CoPresidentof UXRechercheMBA Rechercheas well as MBAweR
andwith almost2 decadesof experienceboth asan industryleading
market researcherand focus group moderator, Maxime is an active
andrecognizedeaderin hisfield.

As a formally trained psychosociologistand with clients spanning
the entire spectrumof the businesgo-businesgB2B) and business

to-consumer (B2C) industries, including alcoholic beverages,
cigarettes,food products, financial, public affairs, media and prints

as well as medical and pharmaceutical, D /4 ] u ekperienceand

insight have made him one of the most respectedpractitioners ot

gualitativeandquantitativeresearch

Alwayson the lookout for new trends and in order to meet the
growingusabilityand userexperiencesieedsof his clients, Maxime
merged commercialand marketing imperativeswith usability and
user experience through a new hybrid methodology This
methodology offers to UX Recherche's clients solid
recommendations based on qualitative and quantitative data
aligningthe stakesof the variousorganizationaactors

Maxime is also exceptionally active on social media such as
FacebookTwitter, FoursquareGoogle+,YoutubeandInstagram

Maxime is a member in good standingof the Marketing Research
and Intelligence Association (MRIA), the Marketing Research
AssociationMRA),the EuropeanSocietyfor Opinionand Marketing
Research(ESOMAR®#s well as the User ExperienceProfessionals
Association(UXPA) He is also highly involved in various industry
initiatives, and was Chair of the

heldin Montrealin May 2009
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